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Through a collaborative working partnership with

the Bahamas MInistry of Tourism (BMOT), we have

compiled the following information as a guide to

meet the marketing needs for Freeport, Grand

Bahama Island (GBI). 

 

We have leveraged the following social media

platforms to extend the GBI brand experience and

engage directly with potential consumers. Our social

media efforts are supported by strategic email

marketing campaigns, which help to build strong

customer relationships, generate sales leads,

promote and market seasonal programs and events. 

 

Our Public Relations initiatives are intended to work

in tandem with the overall BMOT efforts and to fill

the gap when necessary to keep the destination top-

of-mind, maintain consistent coverage, maintain

media relations & outreach, and to build content

amplification for the destination. 

 

The joint projects are ongoing, and will encapsulate

trade and consumer shows, promotions, and on-

island events. 

SUMMARY 

OVERVIEW

 



STOPOVER VISITORS 
TOP 10 COUNTRIES & DMA'S 

Our Statistics

STOPOVER VISITORS BY ALL COUNTRIES 

STOPOVER VISITORS BY US DMA'S  



STOPOVER VISITORS 
BY AGE & GENDER 

Our Statistics

STOPOVER VISITORS BY AGE 

STOPOVER VISITORS BY GENDER



TOTAL SENT: 145,733 

 

MOBILE RATE: 36.96% 

 

OPEN RATE: 19.40%

 

CLICK THRU RATE: 6.98% 

 

DESKTOP RATE: 63.04% 

 

UNSUBSCRIBE RATE: >.01%

Open Rate: 

The open rate for an email sent to multiple recipients is calculated as the total number

of "opened" emails, expressed as a percentage of the total number of emails sent or—

more usually—delivered.

 

Click Thru Rate:

Click-through rate is the ratio of users who click on a specific link to the number of

total users who view an email message. 

 

Industry Standards 

 

Average Open Rate - 17.92%.   

Average Click Thru Rate - 2.5%  

 

EMAIL MARKETING 

DEFINITIONS 

Our Statistics

Email Marketing Campaign Deployment Metrics 



MARKETING 

CAMPAIGNS 

Email 



MARKETING 

CAMPAIGNS 

Email 

Campaign
PRODUCT UPDATE 



MARKETING 

CAMPAIGNS 

Email 

KEEPING

IN TOUCH 

INFORMATIVE campaign 



MARKETING 

CAMPAIGNS 

Email 

Campaign 

BACK IN BUSINESS 



MARKETING 

CAMPAIGNS 

Email 

Campaign 
PRODUCT UPDATE 



Hashtags: 

 

A hashtag is simply a keyword phrase, spelled out without

spaces, with a pound sign (#) in front of it. It helps users to easily

find messages

 

Facebook Fans: 

A Facebook fan is a user who likes a particular Facebook page.

Users who Like a page are able to receive updates from that

page's administrator through status updates, posted content and

event invitations.

 

Followers: 

Followers are people who have opted to receive updates from a

person or page.

 
 

HIGHLIGHTS 

& DEFINITIONS 

SOCIAL MEDIA 



SOCIAL MEDIA 

HIGHLIGHTS 

 

84,811
F A C E B O O K  F A N S  

2,268
I N S T A G R A M  F O L L O W E R S  

2,920
T W I T T E R  F O L L O W E R S  

Social Media continues to provide a great platform to engage with potential customers,

promote and drive online interest for the destination 

 
The numbers for all three platforms continue to post an increase month-over-month



SOCIAL MEDIA 

HIGHLIGHTS 

 



SOCIAL MEDIA 

HIGHLIGHTS 

 



SOCIAL MEDIA 

HIGHLIGHTS 

 



SOCIAL MEDIA 

HIGHLIGHTS 

 



SOCIAL MEDIA 

HIGHLIGHTS 

 



SOCIAL MEDIA 

HIGHLIGHTS 

 



W E B I S T E  U P D A T E S  

On a monthly basis content (photos, videos & news
updates) are gathered from members and
stakeholders to ensure the website is consistently
updated.  



PUBLIC 

RELATIONS 

COVERAGE HIGHLIGHTS 



PUBLIC 

RELATIONS 

COVERAGE HIGHLIGHTS 



PUBLIC 

RELATIONS 

COVERAGE HIGHLOIGHTS 



GRAND BAHAMA ISLAND TOURISM BOARD

APPOINTS THE PM GROUP AS USA REPRESENTATIVE 

 

GRAND BAHAMA ISLAND BEGINS THE JOURNEY TO

RECOVERY FOLLOWING THE PASSAGE OF HURRICANE DORIAN 

 

RECOVERY AND RECONSTRUCTION EFFORTS ON

GRAND BAHAMA ISLAND SHIFT INTO HIGH GEAR 

 

CARNIVAL CRUISE LINES RETURNS TO GRAND

BAHAMA ISLAND

PUBLIC 

RELATIONS 

MESSAGE + OUTREACH 



PUBLIC 

RELATIONS 

MEDIA MEASUREMENT 

 

The following measurements are compiled
from over 1K stories. They determine the tone
of each story (neutral, positive, or negative) by
keyword optimization.



PUBLIC 

RELATIONS 

MMESSAGING  + OUTREACH 

 

GRAND BAHAMA ISLAND 
 

SEPTEMBER 2019

Developed  and submitted proposal for implementing

Volunteerism program on Grand Bahama Island   

 

Drafted and submitted pros and cons for a proposal under

consideration to stage a Miami Dolphins Watch Party on

Grand Bahama Island at one of the sports bars or restaurants

that has reopened, couple with relief assistance efforts by

players, cheerleaders. 



PUBLIC 

RELATIONS 

MEDIA MEASUREMENT 

 

The following measurements are compiled
from over 1K stories. They determine the tone
of each story (neutral, positive, or negative) by
keyword optimization.



 

JULY 11 - 14, 2019 

Destination Fam Trip - Atlanta Village

Market 

 

JULY 20, 2019 AUGUST 8, 2019 

BTO Atlanta & Consulate BHTA

Meeting

 

AUGUST 15 - 25, 2019 

Latin America Tour, BMOT

 

SEPTEMBER 22 - 23, 2019

Delta University

 

SEPTEMBER 25, 2019 

BTO Canada Meeting/Destinations

Updates

TRADE & 

CONSUMER

SHOWS 

 



TRADE & 

CONSUMER

SHOWS 

UPCOMING 

NOVEMBER 17 - 22, 2019
Canada Mission

 

 DECEMBER 2019 

Influencer Visit

 

JANUARY 10 - 12, 2020 

Stuart Florida Boat Show

 

JANUARY 24 - 26, 2020
CHTA Marketplace - Baha Mar Resort

 

JANUARY 24 - 26, 2020 

New York Times Travel Show

 

JANUARY 25, 2020 

Mann Travel - North Carolina

 

FEBRUARY 13 - 17, 2020 

Miami International Boat Show

 

MARCH 26 - 29, 2020 

Palm Beach Florida International Boat

Show



CONTACT  US  WITH  QUESTIONS  

EMAIL:

CARMEL@DONCARMANAGEMENT .COM


